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Executive Summary

e e e et “I fundamentally believe that we will be
o e e this year, especially in the secored el
now policies around ?é‘rﬂil‘laiffﬁk“;nd Gutz, CEO,"Wersheuld expect more jc
0,10 M il s QY . dalididates participating, and a lot mo

©2 ¢6+2¢ O et U &U 6 &« f
and employers.

In fact, change was the overarching To delve deeper into the mindsets of From the vast amount of data that
theme of our annual Future of Work _*2 ¢ e—6Ge of &U éU 6 é TaM2 U 26 2 +t6MM iR
Global Survey , which connected with comprehensive Future of Work survey more detail in the full report to follow,

_e2 o e—Ge of BU EU 6 ETMe_ o 1§ °Ee6 - _* o |6 1it's6drtMhiglBighting the top three
I  The Hiring Outlook - c—6:6UH 2.eMM Jee o6

_ employers for 2021

Despite the lingering uncertainty and : ;r/he Pandemlct: mpact 1. Finding candidates with the right
O. - +-8:6U+ G_ T Te&.J -0 M ¥irtual Rearuiting skills: In fact, 87% of employers say
with some good news: The 2021 * Fit & Transparency 2 . feect+tM o OMM | 166
hiring outlook is positive.  Of the - Navigating Skills Gap = -

829 of employers who plan to hire of skills gap. This is particularly acute

: e « Tools & Resources * « QUBU &U +« 2U M _+- t
this year, 47% say it's to replace or _ _ _

& JOMM t+600 t26M aaJ |NPVESY & Hnglysion 2. Work/life balance expectation:
for new positions. What's more, 9 in Pandemic-fueled policy changes like
I:)Yo e—_Qe o'l' Te o2 . Qo UC) Ue 'T_' Oﬂ6 6M6e-0 U £+ 2 éM
e2 . BU OU 2 eB6+2¢ U 6 & and a reduced workplace footprint

are likely here to stay.
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3. Virtual recruiting: The U.S. is
leading the charge at adapting to
virtual recruiting practices (with

7 in 10 doing virtual interviews

U _U _é« 6U+ u —° T_-v
~—8ee o *+M_ EM ¢ T|_U
still struggling with it. What's more,

2 TIM_. ¢t 6U &U 6 &

E U QD 6U |€ee6 —MEe £
virtual recruiting a challenge for
getting a true feel for culture and
value alignment, and it's a particular
pain point for small and medium-

T2 F—e_o *+ «J 61T O 6 M

Candldates and employers have seer
Wworking from honseycaddoe\Wassenaa
.managing director, MdihNster thatdpe.o
@rgument against working from home
will drop — has been disproved, candi
employees will expect a lot more flex

t6A -T6U t1 71
Just like every year, Monster Expect a safe, gradual return to than ever that companies have a
61 | |[é ++_ 2 M| G_ T Jacekto-face. “I predict that despite clear and compelling story to tell
and employers face these and °gee—&M U O 6 M + ] gW66WEE T 28« 6MT_ 6 T
other future challenges that may continuing, we will also see a a heightened awareness around
arise, says Gutz. “In this period of gradual return to an in-person work 6° «t6e- U 6U M=1t6_U O_
t6+U60 éUe —U T|M_-T UelU DB UTEU.u té-1 E—+A wihichMlearly there’s still work to
c éM U e |- _IM € J2€° t+ed o TeBee ¢26UJ6U+ é U g2 + 28U P 6U a +
to get us out of this pandemic and e + o | M _T* _eeg M cEehployérs $aldlthey don’t have a
U _T6 e6t6tu 2 té&-1 with each other once again, with a Diversity & Inclusion strategy in
focus on health and safety, he adds. place.
Among the other standout trends
et U _ —« +M_ &M OU 6 Sotidltieshonsibility takes on even T2 M| Ué°6+ée 26T U T
are the key things you should know: greater meaning. “Candidates will tToeBee . 6++6U+ 66U 2 *
M__J6U+ « ¢ 2 _+= é& of Wtk report for insights that can
treated their employees during help you plan for your future. Then,
the pandemic, and how are they connect with Monster for customized

~Uee6 —e6U+ T 6 «-u dobutibns that can help you do your

Wassenaar. “It's more important te £ ]
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Background + Methodology

Objective: As a global leader in connecting people and jobs, Monster sought to uncover global trends,
challenges and opportunities in the hiring process among employers and employees/candidates.

Employer Methodology: Employees/Candidate Methodology:

Monster partnered with an independent research | Ufe o |BeelU o +62 —&U teé& Tt 6
OeT '-Ugeé « O M & PY T6U—-« 1—4orkmardtor survey and an independent research
~— te6_UT &T_U+ aUbYY o ¢—6¢ ot ¢QeT 'BUEBeHM°e O M & bPY T6U—-+ t-

6U e6M Ue & ~—6166_UU L—U 66U _+Q02 I Ut6«TtPUe60O ~- te6_UT €U b
6U —tee- +M_ EMM- ®2U0 ! l&UE é0 ®bu D6 DFeETUU+ «2 t+ &+ P& aa
'O E «sTEU-U Mmd 2 m «2 -MeéU Tu P" EBmpldyedddd at le@st 24 hours per week (self-

7+ U é+ RAal - é«ft teTIM _* USa¥YMWMzét | M £ e« 9 M- +M_ éM
e8J U * o & 2 —Usee.  |o * o US5aVYIY FEUEME@EUE®DU D— DeéU 0 'O E «Té

z0 "261 t—° - xétf U — ¢ w e BR ee2mm°eRaMEU Tu P" Pe&M- U 20 Z-

BYRY 66U 2ét & Tée+6U _* oo o * 1 THRITEM & 22BBAYY xéT e6J U * o &

U0 U M ° M T | * o« USPRYY * « ®2z 6U D— 72
tét U — o Z | B «_ w e+ Bau RYR
€ TEe+B6U _* oo o * ] alJ é« é axal
M °M mw'0g "2 —éU teé E _«JT U
+ét |- M61t2 ' T < &0 RYRY MM
to the survey results are indicated as Randstad
E _«JT UG6Ge U £2 o &||M6 & M

e Tt EMM o T €é¢ 20 +M_ EM €° &+
weight to each country.
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Global demographics of recruiters surveyed

Region

27% 73%
Country

14% 14% 13%

10% 13% 13% 11%
Company Size Small Medium Large

18% 35% 47%
Gender

45% 55%

139

Generation
Gen Z

OMillenials
OGen X
Baby Boomers

Decision-Making Status

Purchasing and/or using
recruitment tools/tech

Decision Maker
OUser
OBoth

Neither

Years Working

In Recruitment/Talent Acquisition

0-5
06-10
O11-15

16-19
020+

pg. 5



Global demographics of recruiters surveyed

Functional Area Recruiting 2
o among Recruitment/

Talent Acquisition/ Talent Acquisition

Recruiting

HR Generalist, Internal White-Collar

w/Recruiting OExternal OGrey-Collar
OHR, no Recruiting Olndependent OBlue-Collar
OHiring Manager

Industries
10% 10%
0 9% 9% 9%
8%
0 0)
% 7% gy 6%
5% 5%
4%
0
I i’ 1% 1% 1%
Manufacturin Healthcare Retalil Construction Finance/ Transportatio Real estate Automotive Other
banking & logistics
Technology Busines Educatio Government Leisur Engineering Insuranc Medi
Services hospitality Advertising

pg. 6



Despite a tumultuous 2020, the 2021 hi
outlook is mostly optimistic. There are a
outliers, mainly in industries like retail and
2 T|6°€EMBe- M 61— 28 £
| 6 ¢« & *~ MM « | UBU+ éU

But overall, 8 in 10 employers survey

say they are planning to hire in 2021. '

"2 e+ 6 MM T_T 2éMM U+ ¢

of course. Finding skilled candidatesand =~ "%

ettt TT6U+ G_ t J «f Fe [

are top of mind for employers. And for

employees, the past year of working

virtuaIIy and pandemic worries has set
O & +M_éM ee U * G_ =+ Méeo

somethlng that employers will
have to address.

GENERARUTLOOK 4
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The 2021 hiring outlook is positive

the globe say they
plan on hiring
this year.

P
82%
of employers across

47% 35%
Planto hireto Plan to hire for
s |Mé € JOMM T eree@ positions

pg. 8



Top industries hiring to replace jobs lost Industries adding net
: new jobs:

Healthcare

D6U&U &UJ6U+ Tech

53%

49% of white-collar recruiters plan to hire to replace jobs lost.

M— &U +¢ - MMé&e G_ T &+ 9q|8U 6U+ »_

hire net new roles
Blue-CO”aI’SB% Blue-collar: Positions that require physical labor or a skilled trac

Grey'CO"aB7% Grey—colla~r: Pgsition§ that_f[y,pically require interac_:_tign in person
«éPAEASUP ,A-0EU 423 xéelh-« EA |, US¥E
(like a school, hospital, retail store, restaurant, airport, etc.)

pg. 9



¢

Industr Snapshot

Some segments aren’t as optimistic, saying
they anticipate a hiring freeze .

Industries anticipating a hiring freeze

SMBs Retail Leisure/
Hospitality

N

PAL

&
% 20%

Aroun The Globe

The countries most likely « 2 M O U 2

Canada: 20%

UK 34%

*Note: The UK was entering its second lockdown when the
survey took place.

pg. 10



o Ve .

'"hEe, Y oEA —§Aes -A A—-A¥ 835 U-¥23 o A—-— 48 -b

down a notch (but still high!)
Industr@ Snapshot

E2 « UO U 61 1t _é&+6U+g

Tech Finance/Banking Corpegies
A =3
=|EE
oo IS 1111 (ElIEE

Inthe US: aaJ _* ¢ -6+ of Food for thought...
o2 . Qo ° o. _ uo Ue
Decision makers

who purchase recruiting
e Mt é¢ T o JUO Us-
than the users of

those tools.

pg. 11



Recruiting challenges of 2021

The top three anticipated challenges among
recruiters are:

1. Finding candidates with the right skills

2. Work/life balance expectation

3. Virtual recruiting

g

Industry Snapshot

SMBs and those hiring blue-collar workers
are the most likely to grapple with
unrealistic salary expectations.
BRRJ éU RYJ s t| +6° M-
Healthcare recruiting challenges include:
éEMéU 6U+ T|é<2- €U |« _* Tt16
during the hiring process and ensuring an
—| é- éu 6 é« |__M paJ &
Finance/banking recruiters cited
competing with other companies for talent
RaJ éu Ut—-+e6U+ U —| é-
U 6 é« | _ M RalJd

pg. 12



Which stages of the recruiting process will prove most challenging in 20217

The most challenging parts of the recruiting process
chosen were:

1. Assessing candidates in the interview Aroun The Globe

The countries mose 2éMM U+
employer branding
@e 2 ®7Z U 2 ®b

2. Identifying quality candidates quickly 6 - €& —e p 6U a-« t|_U |

40% Did you know...

P 6U &« ¢—6¢ f & £.6-6U+ €U =
T «6|*6_U éU OuBU+ G_ « Mt
challenging?

36% O
: nn

3. Effectively screening candidates pre-interview

4. Getting response from and engaging with candidates

pg. 13



PANDEMICVIPAC

Pe ¥ U é
worldwide pande me |
increased dema irin I
286 o *e | HEE

M 6

2
how companies
workforces thrc

2eU+ T é
health protocols, and ma e
employees and candidates d their

U BBl o . T e

L
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Global response to the pandemic

Only 3 7% of respondents feel

that the HR and talent acquisition
industry adapted well in response
to the pandemic.

while 3 1% of HR and TA pros

feel they deserve more credit than
they were given.

7%

Industr Snapshot

1in3 aaJ _* 2 ¢
whoworkinan e+ UM te&O8dy+ O°T
“The Human Resources, Talent Acquisition
U — ee—66U+ PU —Tee. 26t 6T|_°
EU T6 T e & Jte28e T T o e28U 2 RY
direct employers who agree with the same statement.

Aroun The Globe

"2 6U —FTee.- 6T 6U ¢¢ — M —Ue6M 2
DeeU PeéM- Z+

29% 31% 34%

E te6MM 28° & M_e o M éeU | _ T
leuUé & ®b DeéU

32% 29% 31% 27%

pg. 15



Flexibility tops the list of policy changes caused by the pandemic

of global employers began offering
SU-%8 BEU° pea5_€18

Frequent policy changes, as a result of the
pandemic were:

— T _+ O Y6 6M6e-

40%

L Me2 | M6 6 Tt 8U |

* Team collaboration _ 27%

— - B6U+ + +J|M& * _e|eBUs

b

pg. 16



Popular policy changes by segment

Business Size

Large Medium Small (SMB)
— T _+ O 9658M 6]«=Salary protection (17% Most likely group to
» R0 : : . have no changes
0 26% Paid family leave (14% to their policies (15%
Reducing workplace Paid volunteering

footprint (27% days (9%
Job Type

White-Collar Grey-Collar

— T _« O 764PM61- "e8B6UBU+ Te6O39B6MMT se66UBU

pg. 17



What employees want

The top 3 policy changes
that workers want:

Germany RaJ éwdy Ra&aJ
other countries

Communication transparency  was more
6T| _*céUe o« €U 6 €« T T|M_-

Aroun The Globe

«2¢eU

DM 6 M +_+J t 2 —M fi 25%
A 5 27%
Salary protection : "
L éM+2 | M6 6 t | o Mt ~
; InFrance u € 6++ o U U * o
Based on what candidates want and the was career development  BaJ

policies that employers actually changed
companies have opportunities for improvement.

27%
/

» Salary protection
« Communication transparency
e Career development

eu

pg. 18



The impact of work on mental health

Other work-related health issues include:

Although 4 6 %

of candidates reported

2 . i oG Ui 5 loneliness
ST T Imposter syndrome
e T «2 6+ G_ t suicidal thoughts
; physical iliness
T gl v6 U increased alcohol use

pg. 19



Aroun The Globe

EM_ &MM-U

+6e2 26+2 o o8

+ T U é-
. 1

_* eufve

Global impact of work-related
health issues
: E T UG6U Pe&M:- ] 6 U 26+25)
Anxiety 5 Bt * BUYT6 o
E «TEU + T U 9] *6 U 26+2 o
Headaches 5 rates of physical iliness, followed
-2 éé2t1Téeu M_UM6U Tt
®Z2 £ T U 9| 6 U 26+2 ¢ e/ 7
Loneliness 5 depression and loneliness, while US men
] 6 U 26+2 « e8¢ T * |2-T6EM
: | U 6U 2 m +2 «MéuU 1 1f]|e Tgﬁ%+
LEpEEEIEn 5 rates of depression. X
Men in the US, Canada, Germany,
Alcohol Use DeéU u éu z+x U 1| 6 U I'(QTI
higher rates of alcohol use. X
Physical lliness Draw Women in Denmark

] 6 U 6U+ 2 |2-16 é6M éU T_<6_UEM «_M
.U |+ tt6_UU 2 & & 2 tu éU M

U M6U

6MMU T1

2 e

pg. 20



VIRTUARECH '

With limited opportunities
candidates face-to-face,
acceleration of virtual rec
+M_ u f| 6éM
U 6U «2 +« 22U

_* 1 cClEEmt G2 |+ | 6° 26+ W |
&U &éU 6 &+ 1 E U @ 6U |é+-6 —Nerlllies
°Gee—EM o e—6s6U+ 606 —Ms o \\é

culture and value alignment.

E26M 6+ Té-. O « & té* 0 éU ¢
i A
W



Going Virtual

of companies say their recruiting and

U _é+ 6 atledst

7%

Industry

Snapshot.........cccoein,

On Board with Virtual Recruiting

Tech

Retalil

Business/Finance

Leisure/Hospitality

Real estate

Healthcare

Manufacturing

Business Services

More than
1in 3 say it’s
75% virtual

1in 10 say
it’s fully virtual

Aroun The Globe

Almost half of North American
TIM_- «Ff 2 ®z éU léUEé
say they are predominantly
virtual with recruiting.

"2 ®b aaJ 61 &Mt _

T e6 6U+ °6ee—&M 2626 U-
e28U +2 « 0® _—Us+eb T

pg. 22



Virtual Recruiting Challenges

Both employers and candidates agree that virtual recruiting makes it harder
to tell if culture and values align.

3in 4 candiates 3in 5 employers

O O o

France had the highest rate of candidates
(80% Té&-6U+ °6ee—€EM 266U+ TEJ T 6 o
assess company culture.

Aroun The Globe

Among employers, Sweden had the most
respondents (65% | Tt «2 2é&MM U+ ¥
of virtual recruiting and candidate alignment.

pg. 23



FIT AND'RANSPA%EN
OT|IM_- +t 86U &U 6 &+ t &« & 2 B
OU 2 6 | o* o TEsi2 s 2 . 2

6O « Ue 6 &1 U o2 Te £8. o
Traditional tools like interviews and resumes

Te6MM 28° 2 6 |[MEé U ?|
_* +£28s 6 T 8 U e T--_U+
TO6E+2e 2éeU+6U+ |

E2&c T T o I e2 ¢« & Esns y -

6T _UU + .+ U +2&"SENE | 8
highlighting for prospective employers, e
and what recruiters actually prefer to see.

« €M6- Sl +6_UU €1 TS

the truth on their resumes.



SASUA-A-A¥ « A—-— 348 4

The top 3 factors to determine the right
U 6 é« OGlLEY] oF U 6Ue «°6 xu
resume, and |6 ¢ = ¢J 9| -6 U
Virtual interviewing
cracked the top 5
* [ L 2 O L T [ L 6 T

Aroun The Globe EGee—EM 6Us ¢°6 1 & & ++ &o ¢« O
certain segments:
) . : e D6UEU euJeuy+ (42%)
Deé o_oT _U ° 2 o_l a T_To 6T|_oero * i _
+M_ EM ¢ e—6e oty : * 0fe cUEM t+E€06U+ O-°T40%)
7+ U> Conversations with references * Tech (38%)
®b > Transferable skills
16U & & Virtual interview Canada, the US, and Italy

Pe&M:-> Tech skills use virtual interviews most.

pg. 25



Employers give candidates some leeway

2 _||6U+0 M6B6°6U+ _—*16
e U e ¢2 o 0Oé+t «2 - U

................................................ . Industr

aaJ _* Oueu euJeU+ |«_t

are less concerned é _ —-
candidates who lack advancement
in their current position

28% of tech and 26% of
real estate employers
cut virtual interviewees some slack for
not dressing professionally

46% of large businesses
have a higher acceptance of candidates
living outside their geographic area

N\}

_Tleu - t + _+-&|26

ge 60 68U o T-T

Snapshot........ccccociiiii, :

PU —fee6 t e2&+ &

_T6U+ T _»

e U+ ++8 1 £62 U_ |+6_+ 1] *6

Healthcare

Business

Services

Transportation

& logistics

Leisure/
hospitality

s

9.
_

()

pg. 26



Ed Upbpa=4a-As8 Ee P38%°sUPb ba A- Eé

5

EM_ &M T|M_- ot «8UJ 2 t &t o_| *&:o_of

for considering candidates: QM}
_ Industr Snapshot
1. Interview presence {
6 1% Finance/Banking cares about:
: d & 26| asedJu! MM + + o
éeuU t_ 6éM T 6é Ppal
2. Internship/work experience : .
Healthcare relies on:
0 PUe ¢°6 = |« T U aaJ u 6U-
55A) t ¢J 1| <6 U aad u + o
3. Cultural fit Manufacturing wants to see:
Of| 6 U t6¢2 ¢ 2U M _+-
- 34% e .
>> SMBs rely heavily on
6Ues ¢°6 = |« T U aaJ u éu
willingness to take lower pay
T o 28U 2 « t6A -t6U

PRJ °t & bPYJ

pg. 27
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What's important? It's a generational thing.

Older generationank existing factors higher:

d & «t26| + M °6Ue = _J | *6:U g PUe +°6 + Y| *6 U o

Gen X Millennial T « GenX Millennial

60% 5500 53%  69% 54% 630

pg. 28



Candidates and employers don’t always align on a resume’s objectives

Globally, 59%
of employers are
primarily looking

for a resume to
T _ U "‘ ee Qe
éeu 6 é T TJ

U £éUe o
T2 + 2 6 M- T
more than their skills
(39% vs. 36%).

d-— J6M:-u 2 « 61T t_T é+e¢ T Ueg
| o 26U 2éM* daJ _* T|M_- f €U _U <26 aal * éu
want a resume to convey more of the applicant’s personality.

"2 —Uee. £602 2 tFee U+ Te &
6U é « T-T Tt _ G *6° Tg "2 ®2Z
léU 6 é T éU T|M_ranked <2
skills and personality as the top two factors

a resume should demonstrate.

Aroun The Glob

Source: Monster/Randstad Workmonitor, December 8, 2020. pg. 29



Resume Lies

44% of employers

: say candidates stretch
of emp|oyers the truth.
say that candidates

Te++ ce- T‘]GgMM'zeﬁ M6T57_0/0

level on their . among OUBU  &UJBU+
resume. : respondents.

320/ of leisure/hospitalit y employers
0 call candidate social media

|+ OM t ~— ft<6_Ué& M

pg. 30






The growing skills gap

Nearlyl/ 3 of employers agree
that the skills gap has increased

compared to one year ago.

This was even more true among US, Sweden,

éeu ®b « T|_U Ueefu é 2 _* £26 2
higher percentage in agreement than the

+M_ éM é° &+

............................................................... . Industry Snapshot........ccccceiii

7 o of e28¢ tee_++M ¢« OMM | _ 166 _UT
e—-t _* fIJ6MMT +é| 6U- Mpg@eU é UJ @54
* Real Estate 26%
« Tech 23%

pg. 32



Deciphering transferable skills

Less tharl/ 3 say they need

help assessing and understanding
transferable skills.

But 2/3 of employers thinkandidate<ould
do a better job articulating their skills more clearly.

pg. 33



Who should be responsible for upskilling?

| fe TIM_- et 6U &U 6 &« t t&- —|TJ6MM6U+ 61 & t2&+ « t|] _Ut6 6M6e

O O
62% 48%

Employer 16U 6 &

Most likely

to say

+ ¢ 6U 267t
e e e e ea et et e e en e a e aneenean R S T - S OO EOTPTRPPRN :

SMBs Grey-collar employers Transportation & IogisticsLeiSUre/hOSpitality;

65% 65% 69%  69%



What are the top skills employers are looking for?

"2 tJ6MMT T_te U 6U tJ6MMT +&|t &+ _Ut6te Ue & « tt 6MM Téel
O 6 6M6Be- U £ 2 6 T U 26T - 6o 1 t—e° . 1 & o o2 o |

Dependability : Teamwork/ : Problem Solving/ :  Flexibility
. Collaboration : Critical Thinking :
#1 most important skill #2 most important skill #3 most important skill #4 most important skill
#1 skills gap : #6 skills gap : #1 skills gap : #3 skills gap

Industr Snapshot

| JA—ébAaUl=pbx8&e- o PO-1Y1p -A —§A A-

Technology IT 25%

Finance/Banking Innovation & Creativithp%

Healthcare Communicatio24%)

Retail Customer Servic26¥)

pg. 35






Candidate Communication Tools

O

Phone andemail o TE6U «2 T te
communication tools for recruiting, chosen

- abJ éuU anRJ -« éMM +M_ é
respectively.

W 1%0 62%

b

Industr Snapshot......... )

Q0 o6o @

Did you know...

" e — +—6°+6U+Social media : OTEGM e—M :f *_eg
61 6+ +6¢2g recruiting most : :
used among:
Finance/banking : Tech recruiters 12%: SMB 65% Inthe U.S.,
recruiters 30% : : : only 11% of employers
: Medium/Large : view cover letters as an
Blue-collar businesses 11% : O +6° ot —o
recruiters 20% : : : -
Retail 10%

pg. 37



Resume search ranked the most effective online job board tools

Resume search tools

40%
29%

[IM6 &Ue "e& J6U+ Z-te T 6Ue +2846
| fefl o t—T &+8 6T T0 66U o2 ¢

EMGBe: o o o T tTé+ 0/. * Top 3 choice for SMBs

directly from the platform 25 L

'6FTee6 —e6U+ G_ €& t _U
and other partner networks

2(‘50/0 * Top 3 choider

Medium businesses
: ; .. * Top 3 choider
Video interviewing 24% Lafge businesses

Regularly updated resume feeds 23%

"2 é 6M6e- o T|_UT
target more of the right candidates

20%

E6 _ @escription

13%

pg. 38
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& INCLUSION



Employers working to meet candidate expectations on diversity and Inclusion

of candidateexpect to learn
about a company’s diversity
and inclusion efforts.

PU 2 ®buUu ¢2é&e¢ | ¢ U°*cé+ BB%° U 2¢€

Aroun@ TE Gl oo

e 44 _* T|M_- et 28° —| &e e Be + oJB6U+ o | e 2 6o
strategies to attract more diverse talent.

e —te & —epPp 6Ua T|M_- et 6U E eTEU:-u 2% Uu éU <2 m
updating their recruitment strategies, compared to more than 1 in 2 in the
US and Canada.

pg. 40



There’s still work to be done

Arounc@ The Glabe

Where D&l strategies are lacking:

Globally 37% of employers

report they do not have a diversity
and inclusion strategy, with SMBs
the most likely to say so.

France

Italy

Nethe

r

lands

€

rmany

Canada Sweden usS

pg. 41



Where D&l strategy is focused

ole]

Genderts the top focus among
global employers, followed by
age and ethnicity.

................................................. . Aroun The Globe......................................

W

'6T€& 6M6-- 6§T éAge has the highest In the US, Sweden has the

top three focus : focus among . the top three focuses : most focus on gender
in France :  German companies : are gender, race, strategy among
: : and ethnicity : the countries
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What inclusivity looks like

Top three inclusivity priorities
among global employers:

OT|M_- +e86UBU+

42%

Gender pay equality

40%

Building a diverse workforce

34%

* Inclusive work environments and workspaces
What employeeswant -+ Lé°6U+ | _|[M *« T 6° «f & J+e —-U t 6U [M &
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